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- International Marketing takes place when an
organization markets its products in two or more
countries .
- Global Marketing is concerned with planning and
conducting transactions across national borders to satisfy
the objectives of individuals and organizations . Global
Marketing ranges from export-import trade to licensing
and comprises multinational activities such as joint
ventures , wholly owned subsidiaries , turnkey

operations, and management contracts . Global Marketing
also involves awide variety of players.
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production

A firm moves beyond domestic markets into international
trade for several reasons:

* Potential demand in foreign markets .
* Saturation of domestic markets .

* Comparative advantage : some Countries possess unique
natural or human resources .

* Technological advantage : For example the U.S
dominated the Computer industry for many years because
of technology developed by companies such as IBM and
Hewlett- Packard .

Major Motivationsto I nter nationalize

Proactive Reactive
M otivations M otivations
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* Profit advantage . * Competitive Pressures.

* Unique Products . * Overproduction.
* Technological advantage . * Stable or declining
domestic sales.
* Exclusive market information.  * Excess Capacity .
* Managerial urge . * Saturated domestic
market .
* Tax benefits . * Proximity to

customers and ports .
* Economies of scale.
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Challengesin I nter national M arketing :

- Huge foreign - Corruption .
indebtedness - Technological pirating.
- Unstable governments. - High cost of product and
- Foreign-exchange communication
problems. adaptation .

- Foreign-government entry
requirements and
bureaucracy

- Tariffsand other trade
barriers.

Shifting borders .
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Factor Diversfication | Concentration
- Market growth rate Low High
- Sales Stahility Low High
- Sales response function Decreasing Increasing
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- Spillover effects High Low

PDF created with pdfFactory Pro trial version www.pdffactory.com



http://www.pdffactory.com

Need for Product adaptation . Low High
Need for Communication

adaptation Low High
- Economies of Scade in
distribution '
_ High
- Extent of Constraints tgx H:gh
- Program Control requirements Low High

:@:\A‘G\W%N&J&&m‘dﬁd“ﬁj

dsds faxi | Afoagg | axd | sy | e | s | s Ay
) il PR §) il Al
Y Ailal) s

k! v v v
Raagiall (3 nd) (a el atiy

el o paai les Jalja: (VY) pd zdgad
NP i ¢ Abagid) dua Al el aaail
s 3 ) Al Gy
- ) SN Lean gy LS ¢ 5 pnel) diliall il gineal) g sl
- sl plyh AN+

sl 3 (V) g G (V)
JH oS el o gy M8 o sida | sy ol 8 o 0538 ()5 saka
- i . . |+
b d ) o lalaxiud Alle da joy 4 5 1)
Secondary Market Primary Market S
&)

gial)

PDF created with pdfFactory Pro trial version www.pdffactory.com


http://www.pdffactory.com

DAY Y B el (35 casd ()
Y_jé\—bd\ c\_)ﬁaé‘; 2\,3]\.4\]\ B_)AB.A]\

X5 A )

QY el e gyl e s
A pe g 1AL 4 A Hl) agaal (Sl
é}ud\ AT gad Jlaial
Tertiary Market

Al 5 g (V)

Aagial) ol cligia: (1Y) ady ziga
d gt 3!9..;’)!! e (Ll

o Aaadine ) e ) Calal Adpall (3 guY) Canan caliag

it S ld te W oda il 3 o) i Sy L il
S Gagill 3y ddad 9 Gl e o) ¢ dgbing) alid sl e
o sl g el jualic

Bases for
International M arket
Segmentation
[
v v
Environmental Marketing
Bases Management Bases
[
A\ 4 A\ 4 A\ 4 A
Geographic Political Economic Cultura
Varidbles || variables || Variables || Variables
[ I i
Product-Rel ated Promotion - Price -Réelated Distribution -
Variables Related Variables Variables Related Variables

PDF created with pdfFactory Pro trial version www.pdffactory.com



http://www.pdffactory.com

Bassfor Global Market Segmentation : (V¥) aé zigal

585 Al sl (3 5u U liieas James M. Livingstone a3 sl
callell O sal ) QUi 5 solai@) adil da o e aulll 3
D el e ol 13a e (Says

- Aeatiall Ay el Jsall de gana =)
Western Developed Nations Group .
- Aaeil) Ay 2l Jall de gana =Y
Western Developing Nations Group .
Al Jsal de gana =Y
Developing / undeveloped Nations Group .
A4S iy A oll Jeall de ganae — €
Marxist / Communist / Socialist Nations Group .

PDF created with pdfFactory Pro trial version www.pdffactory.com



http://www.pdffactory.com

s bai®y) axiil) A 0 (bl Ao A gal (3 sul) Ciduat 1 (£) a8, Jga
allad) Jsal | pualpaad) Uil g

oaladll § clawd) aaf ic ganall
CE ) Jss S - | L Jsa (V)

A Jsto gl s esill JRa) san - (il J32)

el gl 8 Audlid) sas -

Lla il eVl e A8 & skl g Gl Clamiapla ) -
. ealaidy)

s A0 ) aladl s Leliall ol 5 &Y G -
sl

. hadd py il aludl g Al Al a)gn -

Gl sl e ) SLamY) e NL) gola@yl Gy -

o Jlally QoY) a5 il Gl dalia Ll sud 36 5ok paen -

S paadl Banial LY Sl UL 5 B sl Ls ol Js2 Jads -

Lo s Lalday syl dsile ¢l janiose il Lede] - | AR Jsa (V)
C il Al sy A5 jlie die . Al
Jsad salai®y) WUl e (3idia (o bl s (ool Lgallas -
dsY) Al

A Al Jsall 8 ek e 20 A daw gie gl ) -
L@j\juien:ﬂ_pjmj_)m.a -
Ly pos Gl s Sl (g 080 L) s -

L g 1D s W i e -

Al Ap o Gulad Ao A al) (3 ) il T (£) a8 Jpia aqls
alladl Jgal bl 2L g (5 byl

PDF created with pdfFactory Pro trial version www.pdffactory.com


http://www.pdffactory.com

oaladll § cilawd) aaf ic ganall

CAIY) Sl sl N el jaas - (Al s (Y)
i)l 5 sise mladd) - | Jea A
O sae a3 ki g s LS - | Je) il
Ao liall y A0 datad) ol ajas - (QEPN
dgie g san) gl ogie o o idd) ) Juad -
. By
REET LR NP PRVIRPRF-Fgt CA 5L e R
Dl @ - Jsal (£)
S bl alaidVl ) 4 ge goliadl Jlas cdd - | L de gl
(s S

s e Leas ) o gl aasilly Gl -

Lo ¢ dale 33l 4wl o jlanay) Ja Yy -
ol il o gie g A sall (o jlaall Ja

Lin elaadl 4300 claley) o)) ) dos -
ol dalall L 5 3 el alatl

Al W ol sidg Lugll s aall s LS A Jaai -
L gy dalledd) LS

L Adao (3w Ay Auladuns ¢ lagles

Al gl (3) gud) Aad 3 Al giica

<& -

Gl G gz 5l Gl Cgay YIS Gasutll &g Slea
i) Laadiall L lal) Ll JlacY1 dadaia

PDF created with pdfFactory Pro trial version www.pdffactory.com



http://www.pdffactory.com

Al (3 smd) A o A g i Ll 1 (1 £) ab, zdgad

Al gal) (3 g Aud 3 A phna i JLA g g L Ja 1 (0) B i

e L) ol i
S e TR g SN ()
c Ol aylas) * Cde yull * ol g Al
RV - R (el ) dma x| e Al
bl | Al 8 aSanl) *

gl Clygea *
GNWRY) e Aail clee *
. el g 48

a8y Jsn) adl < *
Adagiosall 35l 3 Gialy)

il alads) *
— Rl G
il 5 oy D

. Aadaial)

Al (3 gl A 3 A gena LA Qe g L a1 () B Jsia s

sl L3 i)
Clafind (2 all Jlaal * ol * el o) (V)
- dadaidl CNISG Ao g gall g aball * | dda L) g Al
Gt B RUREN SV % "N NGRSO - W G| B P RN
e SIS, i | 3l iy Gy | B b i
Gl b J ol 4 sraa * U P |
AL ALY | e A cgaaa @ g F FEXVANON

PDF created with pdfFactory Pro trial version www.pdffactory.com



http://www.pdffactory.com

Ldeh Ve dgl Jeda* | A LlSial e al)
LAl 4 i | Gl o) jaly dag

e Gy xill s i *
R OSSN G LN P P

ALY Ll

ks el Cplaad) W e o peadl doad) 138 anlly | oz 3 (Y)
ol ol s Gl 3dad daely Aakaial) ald PR (e ¢ laga e catabadl bl
el Gy Al 0 o) jals duinYl & ad) AN

Aalial) julae Jiatiy . addadinl Cag g 4o g 5ol e b JSI 53
Dk Led Lein

LA gl el s -

 Alil) Ay Adad pal) @l LopsY ¢ ULl pen Ay s (520 -

PDF created with pdfFactory Pro trial version www.pdffactory.com



http://www.pdffactory.com

SO (el Guaisial| Zui’yd] : @adlll) Jual

IV Bguundl B gos Jo! 50 : Vo

. gl U Jraud 1,51 L3l

SN Shsguadll e 3ol polial Jolddl ,Uo¥1 : WG
- S9! gl g3l s

S9N Gagull 5,15] Akos fo-150 ¢ Lualss

PDF created with pdfFactory Pro trial version www.pdffactory.com



http://www.pdffactory.com

o] obiguutial| ool : ] Jual

sl g <yl iy Al s ) oLl )
s o5 Lanals 9 e e 2ding ¢ 5l Al Hng sl o1 €50
a5 B o iy sl B smsal) Lewtiy 3 claiial) g1 58 Slels
s Lghdl f cum 85V 50 edaall il 5 Slala s St
cha a e a lg ol 05 O e il (g el el
Sl b g al e Dleall il i o Gang w35l 8
Ay g 5 VLl (o 488aT Lag Aymy g i a5 anliall il 30
o) s i) algiy claiiadl e 2K e slaay oDanll 2 o cany
O CRan Aa ) paliall ol aaf 8 gl of L Cpldiaadl eDlaall oy
o L g Jaxd (Rguil) el pealie o 3¢ Jadl ) sa
A T ¢ daealls 4a sl a maldl Gugeall g i, iy JalSs dDle
- dpandl o S5 ) s 55

S9! Bgund! LS 903 Jo1y0 s Vo
dal e e Ala je ¢ dpallad) s pe (I (Al Gousall Jgms iing
las (w8 alalin ool 3 geedd) Tan Lo salad , andall adalis ga
Ao gal bWl auglly sall 8 e ) daging ¢ 53 g

RERPON P

oo | Aaal) bLELY £ gigaaa B claw gl
da A Glsal 0o Gayd)
slhaugll i )h oo gUAL aall)

LA (31 sud) B aseill £ g R b

PDF created with pdfFactory Pro trial vers’ro*rrwwvwédW

skl
&y
cladial)



http://www.pdffactory.com

Db oo sl Ll oo e 45 sl il aal g
- Ay gl Al cililead) et g dagds D) -
D dua e ¢bab 3 Jg0 e Jelal) -
3 5d) Clasine e Ulay f Ll 380 5 lod) il -
. A sal)
Lol A ga e IS golaidy) ailall 555 ) (5 ginn e yilall -
. dadal dgag

! gl BN Jraus o 51 Ll
I nter nationalization Decision of M arketing

@ I nter national M ar ket to be served

A 4

@ Productsor Servicesto be Marketed

A 4

@ Mode of Market Entry

<

PDF created with pdfFactory“Pro tYial véYsibn twww.pdffaétory.cdm® = *



http://www.pdffactory.com

Ay o Adae <8 EDE A3 5 s pually Jysxll ) B aia ey
P
padia ) A sall (3 gud) yand ) B -]
G jgie¥) Ge 2 el aadie A Al (3 ) LS el

POV IV PN

A el g Adlad) (3 sl paa -

e Dkanll 35 g A il 3 gl -

L sl 8 Lalal A jlee A s s -

e8sal) a8 55 i AV Jload)  peaiall i

G eas ¢ slia By LLi L dagSall Ao ¢ ARl (3 sl

DY) Gl Aale ddeary L Bl Ll sy o Se (A cplalal)
5l A Al (3 suall Aol pland) s AR il

D B Al claiial) paas f B -g

PDF created with pdfFactory Pro trial version www.pdffactory.com


http://www.pdffactory.com

Jie ¢ ol lae V) e SN (8 gt (Al Clainall LIS (el

Sa v b dal dua il Beud) 3 oSl cleadiy clala
Gmall Lags cpions o S (Plane dllia ¢ clatial) el jLsal
sl ¢ sl

Adsn b lealy) oy (ST ) dadaiall cilatiie aaf sl -
Csolaad Al 3 e WY ) Ly Adad) §ond) o Laal)
Al sl Alla b Jaaal e <liay

¢ @ Sl o Gyl Gy il o ading g ¢ lad Jase Y
Jasal 138 sl . 5l Al sl (3l Sl Alase L5 Liad s
sl clamid) Al

ABagiual) Ggull JoAA baai gl dipa yaa3 ) B ¢

Al 3 sl U Jeaall ullY) da Y1 e Al i
bl e g ¢ Al dlal) ¢ ) ¢ ol e sl
D te Aanlial At ) lia) (il gy

sl (5l S g ) -

, Adagioed) doa Al 3 suL Jsall (3 suall dd e -

el Byt (B (sl 3 sl B s -

(b ) ¢ @odl ) 3= Aol Groud) J AN

l l

Ll A JEs) (el B g i
g ST Auilial) G L 8DIRY)
L Abagia da & A5l () i)
i) Glea g

bl g

PDF created with pdfFactory Pro trial version www.pdffactory.com


http://www.pdffactory.com

o _Asgud! e 3ol polial Joldd! W1 : WG

Ailatiall Al i) AN (el o dal mlhaias judy
g [ & ¢ el ¢ claiall 1 (4P'S) G sedll Ay V) palially
duald (page o aic Philip Kotler cibal sty . gy il 5 ¢ a5l
alall 130 5 Politics dulud) 5wl Ll Laa allall 3y sucl) 3
. Public Opinion

o Ay sl il (e Ao sane 4l B guilll g Sall oy g
b Ledlaal il Jlae Y1 dadaie Lgeadind Al 55 oY) 5 jlass il o
. Adagiaall (3 sud)

Marketing Mix is the set of marketing tools that the firm
uses to pursue its marketing objectives in the target market

PDF created with pdfFactory Pro trial version www.pdffactory.com



http://www.pdffactory.com

el e
s
s
4P'S

Ao R geitl gy jal) ualind Jall) JUaY) (YY) aby i gad

C Gl Y Bl 550 iy i sl gm Sl pellae (IS 13

A sl 563 ol i

Ay gal) ciladiiall Agad) i)

aosl g - el 5 pailiadll 5 areaill -
_;Lhu}&\} . 3.\_,_;“_5
sl Adasll Bul&d) - EB E PV PRV
Al a8 sall - ‘ AS g
g\y‘yu dlaa ¥y Calal) § dipal -
e ol s Claiall G -
@l @5l - il g ol
EE - sy e -
¢ A glall) i Sl el s e s -
(oAl o ta u..ﬁ%\]\ M\
4C'S
Aloal) g Al At i | Adgal) pmadl) Al i
Loy - LA -
L Clagal) i - cadall 3aa g dlandl &l i -
Cidedly i) - Lo by s -
el B - rledls i -
LA gudtll LAY - cdiailly paaill jedll -

Jaladigdud y
i g
BEE)

35l

saill e ey e Juenll J s siiad) I Agas e 4lliy Lo ollia o

A i

Customer Cost
Convenience
Communication

Customer Value/ Solution Jwll il == Product

Jraadl 2oy 241<3) ¢=pPrice
il ll¢e=pPlace

cpaladil 53 Juai¥l@=Promotion gz s

PDF created with pdfFactory Pro trial version www.pdffactory.com



http://www.pdffactory.com

a5 Jaenlly Lalal ACS shie e Y o SEN 3 guall e iy 13
ey e 2l APS iy sadl) g el (5 sasal) apenan S
9! (gl 3ol o il

Promotion Mix

Sales Promotion
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» Public relations
Direct mail ,
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Marketing Mix Strategy : ( VA) ad, zigad
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Globalization of the Marketing Mix : (1) a8, Jsaa

Marketing Mix Elements | Adaptation Standardization
Full | Partial | Partial Full

Product design N C

Brand name N C

Product Positioning N C

Packaging CIN

Advertising theme N C

Pricing N C

Advertising Copy N C

Distribution N C

Sales Promotion N C

Customer Service N C

Key : C=coca-cola ; N = Nestle
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In deciding the form in which the product is to be
marketed abroad , the firm should Consider three sets of
factors:

- the market (s) that have been targeted ,
- the product and its characteristics ,and
- Company characteristics , such as resources and

policy .
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Standardized Product Stage ( Price Orientation Phase)
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To say that a product has a life cycle is to assert four
things :
- products have a limited life .
- product sales pass through distinct stages ,each
posing different challenges , opportunities , and
problems to the seller .
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- Profits rise and fall at different stages of the product
life cycle.

- Products require different marketing ,financial ,
manufacturing , purchasing and human resource
strategies in each stage of their life cycle.

Most product life - cycle curves are portrayed as bell-

shaped . This curve is typically divided into four stages :
introduction , growth , maturity , and decline..
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Not all Products exhibit a bell-shaped PLC. Researchers
have identified from six to seventeen different PLC patterns.
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A firm has four basic alternatives in approaching
global markets:
1- Selling the product asisin the global marketplace,
2- modifying product for different countries and / or regions,,
3- designing new products for foreign markets , and
4- incorporating all the differences into one product design
and introducing a global product .
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CentoCentric Approach or Classical global mentality .
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Five inter national Product and Promotion Strategies
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Price is the only element of the marketing mix that is
revenue-generating ; all of the others are costs .
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The Firm has to consider many Factors in setting its
pricing policy .

(1) | Target Market Analysis

(2) Market Mix*Composition
v
) Pricing Policy Selection
v
(4) | Pricing Strategy Determination
v
5) Specific Price

Stagesin Setting of Prices : (¥ +) a, zisa
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SELECT PRICING OBJECTIVE

!

SELECT METHOD OF DETERMINING THE BASE PRICE :

Cost - Plus Price based on Price Set in
pricing both demand relation to
and costs market alone

U

DESINGN APPROPRIATE STRATEGIES
Price VS. nonPrice Freight Payments Leader Pricing
Competition OnePrice VS, Hexible Price  Everyday low VS. high- low
Skimming VS. Penetration Psychological Pricing Pricing
Discounts and Allowances Resale Price Maintenance
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The Price - determination Process : (¥1) a8, ziga

(1) Selecting the pricing objective
¥
(2) Determining demand
v
(3) Estimating Costs
v
(4) Analyzing Competitors Costs,
Prices, and offers

v

(5) Sdecting a Pricing method

v

(6) Sdlecting athe Final Price

Setting Pricing Policy : (*Y ) ad) gisal
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Pricing International Involvement

Situation Exporting | Intracompany | Foreign-Market
Pricing Pricing

First-Time
Pricing

Changing
Pricing

Multiple-
Product Pricing

Inter national Pricing Situations : (*¥) ad, z g
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Transfer pricing , or intracorporate pricing , is the
pricing of sales to members of the corporate family .
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Influences on Transfer Pricing Decisions:

1. Market conditions in the foreign country .

2. Completion in the foreign country .
3. Reasonable profit for the foreign affiliate .
4. Income taxes in the home country .
5. Economic conditions in the foreign country .
6. Import restrictions .
7. Customs duties .

8. Pricecontrols.

9. Taxation in the foreign country .
10. Exchange controls .
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Transfer Pricing Objectives :

- Competitiveness in the international marketplace .

- Reduction of taxes and tariffs .

- Management of Cash Flows.

- Minimization of Foreign exchange risks.

- Avoidance of Conflicts with home and host governments .

- Internal Concerns Such as goal Congruence and motivation

of Subsidiary managers.
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Transfer Prices can be based on costs or on market
prices or on arm's - length price..
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The term channel design refers to the length and the

width of the channel employed . Length is determined by
the number of levels, or different types, of intermediaries.

Producer Wholesaler 44 Retailer Customer

\ 4
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But this traditional channel will vary by product type
and the company's position in a specific market . channel
width is determined by the number of institutions of each
type in the channel .
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In general , companies use one or a mixture of the

following distribution systems :

1- the firm sells directly to customers through its own field
salesforce;

2- the company operates through independent intermediaries
,usually at the local level ; or

3- the business depends on an outside distribution system
that may have regional or global coverage .
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Deter minants of channel Design and Relationships

Exter nal I nter nal
- Customer - Company objectives
Characteristics - Character
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- Culture - Capital

- Competition - Cost

- Coverage

- Control

- Continuity

- Communication
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Channel Intermediary Types: ( V¢ ) a, Jsa

Agents
Foreign ( Direct) Domestic ( Indirect )
- Brokers - Brokers
- Manufacturer's - Export agents
- Representatives - EMCs
- Factors - Webb-Pomere associations
- Managing agents - Commission agents
- Purchasing agents

Distributors
- Distributors/ dealers - Domestic wholesalers
- Import jobbers - EMCs
- Wholesalers/ retailers - ETCs
- Complementary marketing
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Sources for Finding Intermediaries :

- Governmental Agencies.
- Private Sources .
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Do) A dss
Data Sourcesfor L ocating Foreign I nter mediaries

1. Distributor inquiries.
2. U.S. Department of Commerce :
New Product Information Service
Trade Opportunities Program
Foreign Traders Index
Agent / Distributor Service
World Traders Data Report
3- Trade Sources :
Magazines, journals
Directories
Associations
Banks, advertising agencies, carriers
4-Field Sales Organizations .
5- Customers.
6- Direct- mail solicitation / contact of previous applicants.
7- Trade Fairs
8- Independent Consultants

o £ sad o gl LA pulas -
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Selection Criteria for Choosing an I nter national
Distributor

Characteristics Weight | Rating

- Goals and Strategies

- Sizeof the Firm

- Financia Strength

- Reputation

- Trading areas covered

- Compatibility

- Experience

- Sales Organization

- Physical Facilities

- Willingness to carry inventories
- After-Sales Service Capability
- Use of Promotion

- Sales Performance
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- Relations with local government
- Communications
- Overdl attitude

Aalaiall o uliall s Al & s W) HEa) o i duaal aa iy

:&‘)A‘y

oS ey ¢ Aadlall gl DIA o i dle 5 285 Sy JU 1 Y
i oy adadiyall 4 gimall 5 dualall 23 g2l s ol lus any
-l sl dha JS

Lo 13 o JLEa) (a8 el 3 8 day (o JA & 5 el jasd &y a1 SO
Gl Sl e Shia b ¢ Ll e as Al Ll il Caneal
sl y J ) Calss Jie ¢ b Y] duledd daliad

- oo Jsall pe Ll st pen

PDF created with pdfFactory Pro trial version www.pdffactory.com


http://www.pdffactory.com

dod G| 20t sl | ot et : Budld| Jucidf

. oVl g9, Ao 1 Vg
oVl g I Sl s L
 Adgu! (1wl b g W1 Colousd! iuoly Caluluws : BIG
- gl 8L 8,909 S9! g 1 :
NP IEURD S
- A Glgu¥ B sadkid! andl -
+ gl Blgu ¥ (S Oolanod! g g dauddd -
- &gl Blgudl b 1 -
 Adgu! Blgu¥1 5 Aol MR -

PDF created with pdfFactory Pro trial version www.pdffactory.com



http://www.pdffactory.com

duted 9o | 21 sl bt | : Bl | Sl

A gy Apuld Adida g Juars ¢ Ay gl el palic aal s A

Ol (52 gl sall 505 BIA s Aadagll o asas . a0 (5o Y

Sy e} g Shmb ¢ agilala s pgile ) g S Gl )

L35 2 dlias ba ey Wl oy claial (ilimdy i ol (Jsanl
il g 5 plicia (3 pud 5 Ay 3 lld s ¢ Lot 3 i

iiby el e (Jdoa Y aas i el jealic sae Jals

O s Gl o Gay Blasae 2 g peaie IS sz
g b ol aed Lol JLAY) IS LS L Lt e )iy
e sl a5 el jualic desdy debiial 5l Lls o ddais
T T B T U [ W g B DX G PRRY+ L PR AL -t P PRSI
- Al Lo A Gl su) ailiad s dsal) iiall sla 552 44 )

S9! g 1 Bpnnf 2 Vg
iaaidl s W gl e Al Ji Jsal) s AL aady
) (3 (slay i/ 5 Sllgine o) Cargival (5 jitial) ) daial)
laiia o 5 U e adl 535 lauly agie JS £ (i ¢ dan
O Al ol (B ams s el calliyy L L Jalaill 5 dalaial
At 1 Al 38y Gl T o ealic e
el e e ¢ Ay jlal el g sasiall Jee) sy <l

PDF created with pdfFactory Pro trial version www.pdffactory.com


http://www.pdffactory.com

A iey . A alal) Bl g ¢l ¢ el s Sig asd ¢ adidl
D Al ualic A aal alfie o sl s s gl
R S [PRCH [ W - W X SV S P W PN TPV PR PN
Gl BAY) 5 al aal Jfa 13, dalal)l clB ¢ 4yl

s s el g S G Ay sl

o ATt gyl die Clsnasae (Sl sl 4al s
* Leaal ¢ Ao Al 3 s
cazll) sl -
L AlE) § e laial) 5 dalai®y) clidaay) y clulal -
g il AdadaY) aSan A A Sall ol il Gl -
e daadly Jia¥) By i) 65 sae -
AY g e Ll o) il dlee 5 clalasy) g 8l 3 clidas) -

e Al (38 b Rakiial il e g il A e 5
© Leaal ¢ Jal sl e jaS a2e
. Aabaially (8 il d4ul8 -
c Al By (B Ala g mildl g g -
A Gl sad 5aad g A Ayl ki A0S (50 -
Agn AN (35 A il 5 dpudlil A (ailas -

¢ Aiagia ol Gl 8 e Deally Juai¥) Ja) je U5 sl an
55—y dneal s ey s AY) A sedl) 3 seall dga 53 sa

PDF created with pdfFactory Pro trial version www.pdffactory.com


http://www.pdffactory.com

Sy Loy ¢ A8agiuse o)A (85 S0 il a5 i) e el sl
530 ol Jolsall pas ¢ Aga (e Aol 35D 8 5an) il Ciliall e
TSR VEQIT IR RERIN

oV zma I Sloaf :L}Q
¥ Sl Wl la) g oyt (Jea b g il Cangiy

O Ll o i 5E ) dndng ¢ Lgy acli] 5 dadaid)l Cilatiiey Cangioal)

Aol (3 sV s il Cilaal aaaiig L A aae ) Casd A

- Leaal

cAadaid) #L ) g e saly ) -

o JAD ) s 8 dadaiall A4 gudtl) dcanl) A -

@laiie s dabiidl e dualiall Ll 5 ) pall el -

Lede Juany 3 clilanall 5 ¢ arinall aladind 46€ @llgiall ales -
. Aadaiall e

Aoz OSW ¢ oy ¢ alial o ¢ Aadiiall piiey iy il -
Akl g dendd)l S ey ¢ daladid

Akl cilaid s ST eSandl Jaa -

S osad eDaall claladl s el s dplay claladl g -
Clatie ol s ageld) §f Audlidl clatid) o iiall agluad saly )
Aalaid)

iali g ¢ ad i amy Gl il eld 8 il udal e DY) -
Cdaiand) Jsaal ey Joall b

PDF created with pdfFactory Pro trial version www.pdffactory.com



http://www.pdffactory.com

4 Demand goal
% with

Price \ Promation

Demand

without %

promotio

Quality

A shift in the demand Curveto
theright

A Demand goal
Vol with

Price Promation

Demand

without %l

promotio

Quality

Changing the shape (or

elagticity) of the demand Curve

P(Et) adyzisal
The goal of Promotion isto change the patter n of
demand for a product
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PUSH STRATEGY

Producer ____; Wholesler  [___ 1 Retailer [ ___,| Consumer

PULL STRATEGY

Producer » Wholesaler —ul» Retailer Consumer
YYD A
—» Product Flow ----» Promotion effort

Push and Pull Promotional Strategies :( €6 ) ad, z 3 gad
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Communication is the verbal or nonverbal transmission of
information between someone wanting to express an idea and
someone el se expected or expecting to get that idea .

Message

SENDER -—i|> Encoding - Decoding RECEVER
4 Media '

<: Noise :>

Feedback Response

D(EV) adyzisal
Elementsin the Communication Process
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ENCODING MESSAGE DECODING THE
THE CHANNEL MESS_AGE
MESSAGE | Select the media Recetver
Createanad , "| or other vehicle Compares
display, or Sales to carry the message to frame
Presentation message of reference
T
MESSAGE As
MESSAGE As
INTEND.ED NOISE RECEIVED
A promotional Competing Knowledge,
ideain ads, other .
' : distractions beliefs, or
marketer's mind feelings of

A

FEEDBACK
I mpact measured
using research,
Sales, or another
measure

receiver changed

A 4

(EV) ) gisas

RESPONSE
Ranges from
simple
awarenessto
purchase

The Communication Process in Promotion
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THE END
The global environmental changes affecting international
marketers and alternative managerial responses to these
changes . Global marketing is a complex and difficult
activity , yet it affords many challenges and opportunities .

If the global environment were constant , there would
be no challenge . To benefit from the opportunities and
deal with the adversities of international trade , business
needs to adopt the global marketing concept .
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- Michad JEtzd et a., Marketing , N.Y.:
McGraw-Hill Companies, Inc ., 1997 .

- Michad R. Czinkotaand LIkka A . Ronkainen ,
Global Marketing , N.Y.. Harcourt Brace&
C0.1995.

- Philip Kotler, Marketing Management , The
Millennium Edition ; N.J.. Prentice Hal
International , Inc. , 2000 .
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* Advertising | *Competition and E> * Sales impact .
objectives. clutter .
* Advertising MEDIA
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* Specific media
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™ * Mediatiming .
* Geographical
media allocation .
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